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LEARNING OUTCOMES

Learning outcomes
The course learning outcomes, specific knowledge, skills and competences of an
appropriate level, which the students will acquire with the successful completion of the
course are described.
Consult Appendix A
e Description of the level of learning outcomes for each qualifications cycle,
according to the Qualifications Framework of the European Higher Education
Area
e Descriptors for Levels 6, 7 & 8 of the European Qualifications Framework for
Lifelong Learning and Appendix B




e Guidelines for writing Learning Outcomes

Students after finishing this module will be able to:

- Knowing how to schedule, develop and manage a research procedure
(empirical or theoretical) with reference on strategic planning in tourism and
tourism services

- Knowing but also evaluate research outcomes

- Present a scientific research

- Planning and developing a scientific research

- Understanding how to develop and implement a Strategic Place/ City
Marketing Plan-Tourism Destination Plan

- Understanding the Destination Branding Process

- Understanding how to analyse the key elements and distinctive characteristics
of a place by using various methodologies and materials, such as SWOT and PEST
Analysis, Comparative Analysis, Case Study etc.

- Planning and implement empirical and field research investigating tourist
motivation, satisfaction, tourism trends, behavior or tourism policies, using
guantitative and qualitative data

It has to be noticed that for students who develop a very good/ excellent assignment
will provided the motive to present their study to a conference or to
international scientific databases with the supervision of their professor.

General Competences

Taking into consideration the general competences that the degree-holder must
acquire (as these appear in the Diploma Supplement and appear below), at which of
the following does the course aim?

Search for, analysis and synthesis of Project planning and management

data and information, Respect for difference and multiculturalism
with the use of the necessary Respect for the natural environment
technology Showing social, professional and ethical
Adapting to new situations responsibility and

Decision-making sensitivity to gender issues

Working independently Criticism and self-criticism

Team work Production of free, creative and inductive
Working in an international thinking

environment ..

Working in an interdisciplinary Others...

environment ..

Production of new research ideas

- Searching, analysing and composing several data with the use of the
appropriate tools

- Individual working

- Team working

- Working in international environment

- Working in multi -scientific environment




- Producing new research ideas

SYLLABUS

The main objective of this module is tourism development in European level in the
frame of Strategic Planning procedure as an efficient tool of successful destination
management and development. The aim of the module is understanding both in
theoretical and empirical/ practical level, through the use of case studies, those
factors that compose tourism development practice, using modern methods and
procedures

More particularly the sections of the module refer to:

e |dentification of tourism as economic parameter

e |dentification of Sustainable Tourism Development — analysis of its dimensions
e Reviewing the international and European tourism development

e Tourism Supply and Demand

e Tourism Industries

e Tourism and Culture

e Tourism development models (From mass tourism to sustainable tourism)
e Place Marketing kat Branding

e Strategic Image Management (SIM)

e Tourism and Industrial Heritage

e Tourism and European policies

e Case studies

TEACHING and LEARNING METHODS - EVALUATION

DELIVERY
Face-to-face, Distance learning, | Face-to-face
etc.

USE OF INFORMATION AND
COMMUNICATIONS
TECHNOLOGY

Use of ICT in teaching,

e Use of the e-class electronic platform to post: (a)
lecture notes, (b) workshop exercises, (c)
announcements and communication with the

tudents.
laboratory education, students
communication with students
JESELIE balautioles Activity Semester workload
The manner and methods of
teachi d bed in detail Lectures 39
eaching are (?SCI'I ed in detail. Bibliographic study 93
Lectures, seminars, laboratory
. : Homework 40
practice, fieldwork, study and .
) s preparation
analysis of  bibliography, -
) . Progress meetings 6
tutorials, placements, clinical -
) Final exams 2
practice, art workshop, c I 20
interactive teaching, ourse tota 1




educational visits, project, essay
writing, artistic creativity, etc.
The student's study hours for
each learning activity are given
as well as the hours of non-
directed study according to the
principles of the

ECTS

The final course grade is composed as follows:

. N _ane

STUDENT PERFORMANCE a) ertt.en examinations a.1t semester end — 30%

of the final grade. Exams in Greek with essay,
EVALUATION . - o .

. . analysis and critical-thinking questions.

Description of the evaluation . L

b) Preparation of a scientific research paper —
procedure

60% of the final grade. Paper length 7,000-9,000
words; individual or groups of 2—3; based mainly
on international academic journal literature.
c) Progress meetings — 10% of the final grade.
Progress meetings schedule: 1st meeting
e Structure of the paper
e Core bibliography and relevant articles
e Guidance on questionnaire design (if
applicable)
e Division of tasks among team members
e Guidance for finding academic papers
(journal publications & working papers) in
international databases
2nd meeting
e Submission of first draft for comments
e Evaluation of bibliography and articles
e Identification of any problems
¢ Recommendations (where appropriate)

Language of  evaluation,
methods of evaluation,
summative  or  conclusive,
multiple choice questionnaires,
short-answer questions, open-
ended questions, problem
solving, written work,
essay/report, oral examination,
public presentation, laboratory
work, clinical examination of
patient, art interpretation,
other.

Specifically-defined evaluation
criteria are given, and if and
where they are accessible to
students.
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