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At the cognitive level students will learn:
e The basic infrastructure on which e-commerce is developed
e The operation of Internet applications to support e-commerce
e The security risks of using e-commerce on the Internet
e Ways to develop an online presence on the Internet

At the skill level students will be able to:
e Recognize the security risks of the Internet and e-commerce
e Understand the principles of encryption
e Understand the role of digital signatures
e Understand the role of certificates and certification authorities
e Understand e-commerce infrastructure

Abilities
e Use Internet applications to support e-commerce
e Use basic e-commerce infrastructure

General Competences

Taking into consideration the general competences that the degree-holder must
acquire (as these appear in the Diploma Supplement and appear below), at which of
the following does the course aim?

Search for, analysis and synthesis of Project planning and management

data and information, Respect for difference and multiculturalism
with the use of the necessary Respect for the natural environment
technology Showing social, professional and ethical
Adapting to new situations responsibility and

Decision-making sensitivity to gender issues

Working independently Criticism and self-criticism

Team work Production of free, creative and inductive
Working in an international thinking

environment ..

Working in an interdisciplinary Others...

environment ..
Production of new research ideas

e Search for, analysis and synthesis of data and information
e Decision-making

e Working independently

e Project planning and management




SYLLABUS

This course focuses on electronic commerce. Students are acuainted with the
principles of e-business and e-commerce. Upon successful completion of the course
students will be able to use the Internet and its applications in Economics for the
purposes of e-commerce. Particular emphasis is placed on the technological
infrastructure of e-commerce, the security of communications and transactions via
the Internet and e-commerce in practice.

Sections:
1. What is e-commerce?
2. The difference between e-commerce and e-business
3. Forms of e-commerce
4 Technological infrastructure for e-commerce
a. Interconnection networks (LAN, WiFi, DSL, Fiber Optic)
b. Internet
c. Internet of Things
d. Worldwide web
e. Email
f. Search engines
g. Web 2.0
h. Blogs
i. Wiki
j- Social Networks
5. Presence in e-commerce
6. The security environment of e-commerce
7. Security threats in the e-commerce environment
8. Cryptography
9. Digital Key Certificates and Public Key Infrastructure (PKI)
10. Securing communication channels
11. Network protection
12. Firewalls
13. E-commerce payment systems
14, Online credit card transactions
15. E-commerce infrastructure for credit cards
16. Digital wallet, digital cash and virtual currencies

TEACHING and LEARNING METHODS - EVALUATION

DELIVERY

Face-to-face, Distance learning, | Face-to-face

etc.

Use of ICT in teaching,
laboratory education, R _
communication with students viewing information.

USE OF INFORMATION AND e Use of e-class electronic platform for posting
COMMUNICATIONS

(a) lecture material, (b) announcements, (c)

UlEeh eIk Er exercises, and related articles.

¢ Use of internet applications for searching and




¢ Use of ICT in teaching (presentations, videos,
internet tools)

TEACHING METHODS
The manner and methods of
teaching are described in detail.
Lectures, seminars, laboratory

) ) Activity Semester workload
practice, fieldwork, study and Lectures 39
analy'SIs of blbllogrqp!vy, Study and analysis of 99
tutorials, placements, clinical bibliography

ractice, art orkshop,
,,) : ' W ) P | "Use of Internet tools 20
nteractive teaching, Use of sources on the 20
educational visits, project, essay Internet
writing, artistic creativity, etc. £ 5
The student's study hours for Xxams
each learning activity are given I
as well as the hours of non- Course tota 180

directed study according to the
principles of the

ECTS

STUDENT PERFORMANCE
EVALUATION

Description of the evaluation
procedure

Language of  evaluation, | Students are evaluated:

methods of evaluation, | e By taking a written mid-term exam (20%) and a
summative or  conclusive,
multiple choice questionnaires,
short-answer questions, open-
ended questions, problem
solving, written work,
essay/report, oral examination, | beginning of the semester to the students and they
public presentation, laboratory
work, clinical examination of
patient, art interpretation,
other.

Specifically-defined evaluation
criteria are given, and if and
where they are accessible to
students.

final exam (80%)

The evaluation criteria are announced at the

are also published in the course e-class space.
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